
His Highness the Amir 
Sheikh Tamim bin Ha-
mad al-Thani and German 

Chancellor Friedrich Merz held 
yesterday an offi  cial session of 
talks at the Amiri Diwan.

At the outset of the session, His 
Highness the Amir welcomed the 
chancellor and his accompanying 
delegation, hoping that the visit 
would contribute to developing re-
lations between the two countries, 
pushing them to broader levels.

The chancellor voiced his thanks 
and appreciation to HH the Amir 
for the warm welcome, stressing 
Germany’s keenness to strength-
en co-operation between the two 
countries in various fi elds, espe-
cially in the economic and invest-
ment fi elds.

The session discussed ways 

to support and strengthen the 
strategic relations between the 
two countries and ways to de-
velop them across various areas 
of partnership, particularly in the 
economy, investment, trade, en-
ergy, and military co-operation. 
In addition, it discussed key re-
gional and international issues 
and developments. 

HE the Prime Minister and 
Minister of Foreign Aff airs Sheikh 
Mohammed bin Abdulrahman bin 
Jassim al-Thani, HE the Chief of 
the Amiri Diwan Abdullah bin Mo-
hammed al-Khulaifi , and a number 
of Their Excellencies the Ministers 
and senior offi  cials attended the 
meeting.

On the German side, the session 
was attended by a number of Their 
Excellencies ranking offi  cials, 
members of the offi  cial accompa-
nying delegation.

HH the Amir and the chancel-
lor held a bilateral meeting, where 
they exchanged views on regional 
and international developments of 
common concern.

HH the Amir also held a lunch-
eon banquet in honour of the 
chancellor and his accompanying 
delegation.

Earlier, the chancellor arrived 
at the Amir Diwan, where he was 
accorded an offi  cial reception cer-
emony. (QNA) Page 12

  Amir hails outcome  of  
  strategic co-operation 
  with Germany

In a post on his off icial X account, 
His Highness the Amir Sheikh 
Tamim bin Hamad al-Thani said 
Qatar values the results of the 
fruitful strategic co-operation 
with Germany and looks forward 
to further strengthening and 
expanding it into new and 
promising areas. His Highness 
the Amir noted that these issues 
were among the topics addressed 
during his extensive talks held 
yesterday with Chancellor 
Friedrich Merz.

The sixth Qatar Economic Forum, powered by 
Bloomberg and the Ministry of Commerce and 
Industry, will convene May 12-14, 2026, under 

the theme ‘The Global Rebalance: Capital, Power and 
the Middle East.’ 

The event will gather heads of state, global CEOs, 
and investors to examine how shifting capital and 
power dynamics are reshaping worldwide growth, 
risks, and opportunities. 

Speakers include Oman Investment Authority 
President Abdul Salam al-Murshidi, TKO Group 
CEO Ari Emanuel, and Citadel’s Kenneth Grif-
fin. 

The forum highlights the Middle East’s growing 
economic influence through sovereign wealth funds 
and strategic energy assets. Last year’s edition at-
tracted over 3,000 participants from 95 countries. 
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LNG2026 ends on 
high note; baton 
handed over to 
Australia

Amir, Merz pledge to deepen economic relations
Offi  cial talks focus 
on co-operation 
in multiple fi elds

Qatar, Germany explore 
expanded investment

HE the Prime Minister and 
Minister of Foreign Aff airs 
Sheikh Mohammed bin 

Abdulrahman bin Jassim al-Thani 
and German Chancellor Friedrich 
Merz co-chaired the meeting 
of the Qatari-German Business 
Roundtable, held in Doha yester-
day.

At the outset of the meeting, 
HE the Prime Minister and Min-
ister of Foreign Aff airs welcomed 
the Chancellor and the accompa-
nying delegation, affi  rming that 
the foundations of co-operation 
between Qatar and Germany are 
solid.

The prime minister pointed 
out that over the past decades, 
Qatar has sought to develop its 
relations with Germany. He not-
ed that through the Qatar Invest-

ment Authority (QIA), Qatar has 
succeeded in becoming one of the 
largest foreign investors in Ger-
many. He pointed out that Ger-
man companies operating in Qa-
tar have added significant value 
to its economy.

The PM mentioned that co-op-
eration between the two countries 
encompasses the fi elds of energy, 
infrastructure, manufacturing, 
and fi nancial institutions, empha-
sising that Qatar aspires to expand 
this co-operation to include tech-
nology, healthcare, and artifi cial 
intelligence, which, in Qatar’s 
view, are the industries of the fu-
ture.

He reaffi  rmed Qatar’s strong in-
terest in expanding co-operation 
and increasing business ties be-
tween companies in both coun-
tries. He noted that Qatar is cur-

rently undergoing a transitional 
phase and has already begun re-
viewing several laws and regula-
tions to ensure they keep pace with 
contemporary developments.

He further emphasised Qatar’s 
commitment to providing a wel-
coming environment for all, while 
underscoring the importance of 
being viewed by Germany and 
other European countries as a reli-
able partner capable of connecting 
East and West. He highlighted that 
this approach has guided Qatar’s 
eff orts in geopolitics and should 
likewise be applied in the econom-
ic sphere to achieve prosperity for 
its people.

The meeting also reviewed ways 
to strengthen co-operation and 
partnership across various sectors, 
as well as investment opportuni-
ties available in both countries.

A number of CEOs representing 
groups, companies, organisations, 
and agencies from both countries 
attended the roundtable. (QNA) 
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HE the Prime Minister and Minister of Foreign Aff airs Sheikh Mohammed bin Abdulrahman bin Jassim al-Thani 
and German Chancellor Friedrich Merz co-chairing the meeting of the Qatari-German Business Roundtable.

Hamad Airport leads Middle 
East in duty-free sales

By Santhosh V Perumal
Business Reporter

Hamad International Air-
port’s duty free sales’ 
share to total sales was 

seen highest among the Middle 
Eastern airports and its revenue 
dependence on duty free was 
also seen higher, according to 
The Airports Council Interna-
tional Asia-Pacifi c and Middle 
East, the trade group represent-
ing over 600 airports across 44 
countries and territories.

The Middle Eastern airports 
otherwise saw electronics spend 
climb 14% as passengers increas-
ingly leveraged tax advantages 
and sought out airport-exclusive 
collections unavailable in malls, 
a shift toward more deliberate, 
value-driven purchasing at the 
airport, revealing a fundamen-
tal change in airport retail dy-
namics, revealing a fundamental 
change in airport retail dynam-
ics, said ‘Travel Retail Study in 
the Post-Pandemic Era’, devel-
oped by ACI Asia Pacifi c and 
Middle East, in partnership with 
Auran and Steer.

“Duty-free has become the 
fi nancial backbone of airports 
across Asia-Pacifi c and the Mid-
dle East, delivering a signifi cant 
share of retail revenue and driv-
ing commercial performance at 
major hub,” it said.

Highlighting that in the Mid-
dle East, duty-free is not just 
important, it is central to airport 
economics; it said within total 
sale, the duty-free sales shares 
are consistently high across the 
region, with Qatar at 38%, fol-
lowed by the UAE 36%, Bahrain 
at 34%, Saudi Arabia 31% and 
Oman 31%.

“The revenue dependence 
is even higher, around 60% in 
Saudi Arabia and Qatar, and over 
50% across the UAE, Bahrain and 
Oman,” said the study.

The Middle East duty-free 
baskets favour confectionery and 
perfumes, while Asia-Pacifi c and 
Oceania hubs are more premium 
and alcohol-driven, it said, add-
ing across Asia-Pacifi c and the 
Middle East, airport retail per-
formance shows strong uni-
formity, with the same categories 
consistently leading sales.

Luxury goods and perfumes and 
cosmetics rank as the top two cat-
egories in both regions, reinforcing 
airports as trusted destinations for 
premium, duty-free and gifting 
purchases. Electronics typically 
rank third, supported by pricing 
advantages and last-minute con-
venience, and together these top 
three categories generate the high-
est net margins for airports.

Beyond the top tier, regional 
preferences emerge, with local 
products performing strongly in 
Asia-Pacifi c, while confection-
ery and impulse gifting categories 
show greater strength in the Mid-
dle East.

As much as 56% of respond-
ing airports held their commercial 
revenue is now stronger than 2019 

levels, it said, adding as much as 
44% of airports also expect higher 
commercial revenue per passenger 
in the next 12 months.

Referring to the UAE and Saudi 
Arabia; it said outbound travel-
lers from these nations are now 
top spenders, characterised by 
high disposable income and a 
strong gifting culture.

“The strongest spenders today 
originate from China, India, the 
UAE, and Saudi Arabia, refl ecting 
the specifi c traveller segments, 
trip purposes, and purchasing 
behaviours that these markets 
currently generate,” it said.

The study also points out that 
younger travellers are now driv-
ing spend, while passenger be-
haviour, rather than sheer traffi  c 
volumes, has become the defi n-
ing factor of airport travel retail 
performance.

“Airports that align their com-
mercial strategies with evolving 
passenger behaviour are bet-
ter equipped to manage revenue 
volatility, sustain investment ca-
pacity, and remain competitive 
over the long term,” said Stefano 
Baronci, Director General of ACI 
Asia Pacifi c and Middle East.

The study found Gen Zs (1997-
2012) and Millennials (1981-
1996) spend 3.5 times higher 
than Gen X (1965-80) & Boomers 
(1946-64).

Gen Zs are four times more 
likely than Boomers to buy elec-
tronics, it said, adding Gen Zs are 
2.5 times more likely than Boom-
ers to buy luxury products and 
Boomers are 1.4 times more likely 
than Gen Z to buy confectionary 
products.

PM underpins role 
connecting East 
and West markets

Duty-free accounts 
for 38% of total 
airport sales: Study

An inside view of the Hamad International Airport.

Qatar Economic Forum to be held from May 12

 German commentators 
highlight strength of ties 
Page 3
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QM and Google Cloud sign 
agreement to launch a new 
frontier in cultural gaming
Qatar Museums (QM) and Google Cloud announced a strategic 
partnership at Web Summit Qatar 2026 to develop a first-of-its-
kind museum-themed racing game.
The project leverages Google Cloud’s advanced artificial 
intelligence (AI) and cloud technologies to bring Qatar’s cultural 
heritage to a global audience through an interactive gaming 
experience. Seen above are the off icials at the signing ceremony. 
PICTURE: Google Images

Qatar Charity (QC) has launched the 
Alaqraboon Centre, marking a new and 
expanded chapter in its eff orts to enhance 

social welfare and humanitarian assistance within 
Qatar.

The centre was established following ap-
proval by Qatar Charity’s Board of Directors in 
December last year.

Alaqraboon Centre executive director Faisal 
al-Fehaida said that the establishment of the 
centre – and the transformation of Qatar Char-
ity’s Social Welfare Department into an entity 
with its own administrative structure – came 
in response to growing community needs and 
a desire to further develop the QC’s local social 
welfare sector, which has grown into one of the 
organisation’s largest and most impactful sec-
tors.

He added that the move required the estab-
lishment of a specialised entity with greater 
operational and administrative fl exibility, ena-
bling the development of programmes and 
procedures aligned with local needs, while 
strengthening governance, transparency, and 
effi  ciency, and supporting a more sustainable, 
technology-driven operating model to expand 
assistance across Qatar.

Al-Fehaida expressed his aspiration for 
Alaqraboon Centre to become the leading insti-
tutional reference for humanitarian and social 
assistance within the country, contributing to 
social development through specialised initia-

tives grounded in authentic Qatari values and 
aligned with global best practices.

He indicated that, as part of its upcom-
ing Ramadan eff orts, the centre aims to raise 
QR100mn to expand its assistance programmes.

These include support for low-income fami-
lies, orphans, widows, divorced and abandoned 
women, patients, persons with disabilities, 
debtors, senior citizens, prisoners and their 
families, workers, students, individuals prepar-
ing for marriage, community funds, and emer-
gency humanitarian cases.

Alaqraboon Centre represents a natural ex-
tension of Qatar Charity’s Social Welfare De-
partment and the Alaqraboon digital platform, 
which provided more than QR639mn in as-
sistance within Qatar between 2023 and 2025, 
benefi ting more than 324,177 people, with Qa-
tari benefi ciaries accounting for approximately 
70% of the total value of aid.

This year the Alaqraboon Centre plans to im-
plement 32 projects, covering health and edu-
cation support, as well as various sponsorship 
programmes.

It also aims to increase the number of sponsored 
families from 1,500 to 2,500, alongside seasonal 
initiatives, particularly Ramadan programmes 
such as food baskets, Khair kitchens, Zakat Al-
Fitr distribution, and Eid gifts for orphans.

Alaqraboon Centre places strong emphasis 
on rapid response to emergency cases through 
an integrated support system, using digital 
verifi cation and social assessment to ensure 
effi  cient delivery of assistance, in line with its 
broader programmes aimed at achieving sus-
tainable social impact and directing support to 
those most in need.

The centre relies on a network of strategic 
partnerships, notably with the Ministry of So-
cial Development and Family and the Regula-
tory Authority for Charitable Activities, while 
expanding co-operation with corporate and 
institutional partners to enhance its social im-
pact.

Qatar Charity has called on philanthropists, 
institutions, and the private sector to support 
Alaqraboon Centre – especially during Ram-
adan – to expand its assistance and advance 
sustainable social welfare eff orts in Qatar.

Inquiries can be directed to the centre’s hot-
line at 40042400, available via phone or What-
sApp. – QNA

Alaqraboon Centre launched 
to strengthen social welfare

Captured seagulls freed by 
wildlife protection patrols

The Ministry of 
Environment and 
Climate Change 

(MoECC), in co-opera-
tion with the Environ-
mental Security Group 
of the Internal Secu-
rity Force (Lekhwiya), 
has identifi ed a group 
of hunters who ille-
gally captured several 
seagulls, in clear violation of environmental laws governing hunting 
and wildlife protection.

This was part of large scale campaign conducted by the Wildlife 
Protection Department, within ongoing eff orts to safeguard wildlife, 
preserve biodiversity, and enhance compliance with the environ-
mental laws and regulations in force in Qatar.

The department also released the birds into their natural habitat to 
ensure their well-being and the ecological equilibrium.

The MoECC revealed that the Wildlife Protection Department pa-
trols found the birds hidden inside a farm in the Abu Nakhlah com-
plex, intended for trading.

The necessary legal measures were taken against the violators in 
accordance with applicable legislation, as part of the enforcement of 
environmental laws aimed at reducing practices that harm wildlife 
and natural habitats.

Qatar University (QU) con-
ducted a training workshop 
to equip staff  with ad-

vanced analytical thinking skills, 
enabling them to interpret data, 
draw meaningful conclusions, and 
provide evidence-based recom-
mendations to guide university 
decision-making.

Organised by the Strategy and 
Institutional Eff ectiveness Offi  ce, 
the workshop, titled “Analytical 
Thinking Skills in the University 
Workplace: From Data Collection 
to Decision-Making”, brought to-
gether staff  from the QU’s Depart-
ment of Strategy and Performance 
Quality and the Department of In-
stitutional Analytics and Research.

Delivered by Institutional Ana-
lytics and Research Department 

manager Dr Mahmood Ahmed, 
the workshop aimed to strengthen 
participants’ analytical capabili-
ties, helping them move beyond 
basic data collection to meaning-
ful analysis aligned with the QU’s 
strategic objectives.

The sessions covered a wide 

range of applied topics, including 
analytical thinking methodolo-
gies, transforming numerical data 
into actionable insights through 
pattern and relationship analysis, 
distinguishing correlation from 
causation, evaluating evidence 
quality, and developing institu-

tional recommendations linked to 
strategic indicators.

The workshop featured practical 
exercises and case studies drawn 
from the QU’s work environment.

Dr Muna al-Marzouqi, the vice-
president for Strategy and Institu-
tional Eff ectiveness, emphasised 
that the initiative forms part of the 
Offi  ce’s ongoing professional de-
velopment eff orts.

She highlighted its role in fos-
tering a unified institutional 
analytical culture, improving the 
quality of reports and analyses, 
and strengthening collaboration 
between planning, performance, 
and institutional research units 
to support the University’s de-
velopment and transformation 
journey.

Analytical Thinking Workshop empowers QU staff

The Qatar Philharmonic Orchestra (QPO) has announced a ma-
jor concert featuring iconic symphonic works to be held at the 
Katara Opera House on February 7 at 7.30pm under the baton 

of internationally acclaimed conductor Pablo Mielgo.
The programme opens with Johannes Brahms’ Variations on a 

Theme by Haydn, a work celebrated for its elegance and structural 
refi nement, highlighting the orchestra’s tonal richness and preci-
sion.

The spotlight then shifts to QPO principal oboist German Díaz 
Blanco, who will appear as soloist in Richard Strauss’s Oboe Con-
certo in D major, TrV 292.

Known for its lyrical charm and technical brilliance, the concerto 
unfolds seamlessly across three interconnected movements, exem-
plifying Strauss’s mastery of dialogue between soloist and orchestra.

The evening culminates with Ludwig van Beethoven’s revolution-
ary Symphony No. 3, Eroica, a landmark composition that reshaped 
the symphonic form and expanded its emotional and thematic scope.

Led by Concertmaster Joo Young Oh, the QPO will bring the 
work’s dramatic intensity and expressive depth to life, off ering audi-
ences a powerful interpretation of one of the most enduring pillars of 
the orchestral repertoire.

QPO to perform Brahms, Strauss and Beethoven’s Eroica

German Diaz Blanco Joo Young OhPablo Mielgo

After the opening of its fi rst boutique in 
Riyadh, Casato inaugurates its second 
boutique at Doha Festival City, within 

the Alfardan Jewellery.
The DNA of Maison Casato is a refi ned 

blend of elements, evident in the design and 
craftsmanship of its jewels and boutiques, 
where timeless Italian style, harmonious vol-
umes, and innovative elegance come to life.

The concept and design of the new Casato’s 
luxury space in Doha were entrusted to Ales-
sandra Lavinato, who has masterfully high-
lighted the signature that defi nes the brand 
across multiple aspects of the project.

The boutique features ceramics inspired by 
the ancient techniques of Venetian tradition, 
adorned with a delicate motif recalling drag-
onfl y wings – the symbol and muse of Casato’s 
collections.

This motif fl ows gracefully throughout 
space, from bronze-toned glass elements to 
the carefully designed lighting that decorates 
the ambience, creating an elegant dialogue 
between nature and jewellery.

Casato founder and designer Federico 
Gauttieri envisioned the Doha boutique as a 
refi ned jewel box, perfectly designed to show-
case and celebrate the artistry and craftsman-
ship of its Italian-designed creations.

The new boutique presents some of Casa-
to’s most iconic collections: Mikou, inspired 
by the charming narrow streets of Mykonos, 
with delicate details combined in innovative 

and unique designs; Mikoulette, a sparkling 
celebration of diamonds, sapphires, and em-
eralds; the legendary Boutique collection, a 
timeless expression of Casato’s vision; and 
Maureen, the majestic collection that marks 
a new chapter in fi ne jewellery, capturing the 
dreams of every woman.

These collections, among others and along-
side exclusive new pieces, will be unveiled 
during the opening event on February 8 and 9, 
celebrating the boutique’s debut.

There is no success without a diva.
Thus Casato celebrates the success of the 

Mikou collection by introducing its red carpet 
version: here is Mikoulette.

An ultra-exclusive selection of new jewels 
that retain the original shape, illuminating 
it with a feast of diamonds and lights of sap-
phires and emeralds.

The volumes of Mikoulette jewellery do not 
increase; the design is instead collected in its 
most precious essence, this time Casato has 
created a true distillate of wearable wonder.

Gold, diamonds and enamel come together 
in Mikou.

Their mission is to become the protagonists 
of every woman’s beauty.

The unusual silhouette of the design is a 
clear reference to the small Greek streets of 
Mykonos, which smell of sun and saltiness, 
symbols of freedom in our imagination.

The east wind reaches Italy to blow into 
these jewels, mixing exotic infl uences with the 
land of the dolce-vita.

Thanks to the craftsmanship that forged 
it, the design of Yasmeen creations is a hymn 
to lightness, with magnifi cent volumes com-
bined with easy-to-wear structures.

Each piece of jewellery seems to fl y with 
diamond-covered wings, as sumptuous and 
free as the woman on whom it will choose to 
rest.

The scent of the salty sea is in the air and the 
waves keep the beat of the Dolce Vita summer.

Portofi no is the icon of this famous Italian 
tempo made of freedom and allure, suspended 
between reality and fantasy.

“The Original” is internationally recog-
nised as a term used to announce an invention 
that marks a moment of change in history; in 
fashion, it’s the beginning of a new style.

Casato’s “Maureen the Original” is the col-
lection that marks the before and after in the 
world of jewellery.

Its majestic pieces proudly display their in-
novative design, fl oating into every woman’s 
desires until they become reality on her fi n-
gers.

“Back to Love” is a call to the most ancient 
and eternal feeling: love that connects, that 
returns, that embraces.

The heart of the collection is the washer, 
which is reinterpreted in two variants – wo-
ven and round – a symbol of continuity, har-
mony and unbreakable bond.

The soft, embracing chains evoke the in-
timate and cozy hug of lovers, transforming 
each piece of jewellery into a message to wear.

The protagonist stones, the colourless and 
brown diamonds, create contrasts that in-
stead of clashing with each other enhance one 
another, thus conveying the beauty of diff er-
ences and the strength of the unity.

fter the opening of its first boutique in and unique designs; Mikoulette, a sparkling

Casato brings Italian elegance to DohaCasato brings Italian elegance to Doha

The Damascus International Book Fair began yesterday with the 
theme A history we write... a history we read.

The book fair was inaugurated by Syrian President Ahmed 
al-Sharaa, HE the Minister of Culture Sheikh Abdulrahman bin Ha-
mad al-Thani and Syrian Minister of Culture Mohammed Yassin 
Saleh, along with the Undersecretary of the Ministry of Culture 
Ghanem bin Mubarak al-Ali, ambassador of Qatar to Syria Khalifa bin 
Abdullah al-Mahmoud, and several of ministers and ambassadors in 
Syria.

The Ministry of Culture is participating in the book fair, which 
runs until February 16, to enhance cultural and intellectual commu-
nication and promote its own electronic library.

The director of the ministry’s Libraries Department and director of 
the Doha International Book Fair, Jassim Ahmed al-Buainain, told the 
Qatar News Agency (QNA) that the ministry was keen to participate 
in the fair and present its own intellectual work.

He said that the choice of Qatar as the guest of honour for this 
year’s edition of the Damascus International Book Fair highlights the 
strong cultural ties between the two countries.

Over 500 publishing houses from 35 countries are participating in 
this year’s edition.

Damascus International 
Book Fair opens with 
Qatar as guest of honour
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