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QATAR
Aspire launches
‘Heart of the
Game’ to join
World Cup fever

T

Raffles, Fairmont make debut in Qatar
 Hotels officially open for FIFA guests and VIP delegation
 Restaurants open to public by reservation only

T

he Aspire Zone Foundation has joined the FIFA World Cup
Qatar 2022 celebrations, launching yesterday the “Heart
of the Game” with a host of activities at Aspire Pavilion in
Aspire Park.
To be run until December 18, daily from 3pm-11pm, the activities are for families.
The “Heart of the Game” features 10 sports events for all communities, seven theatrical performances, and a sports exhibition
on Qatar’s football journey from 1960 to 2022.
The activities are “Foot Golf”, “Target Wall”, “Connect 4 – Kick
and Aim”, “4 In a Line”, “Skee Ball”, “Foosball”, “Foot Pool”, VR
games, “Sub Soccer”, and “Jump like Ronaldo”.
There will be Tanoura Dance with two performances daily –
except on weekends, African, Philippines and Bollywood dances with two shows each on weekends, Mascots Parade with two
shows daily – except on weekends, Football Juggler with two
shows daily, and Traditional Ardha with two shows on Qatar National Day.
The event encompasses the Aspire Zone Foundation pavilion, which highlights its continuing role in raising the quality of
sports in Qatar, as well as community health awareness by Aspetar that includes an education zone, a medical check-up zone,
and a “physically active” zone.

he ultra-luxury Raffles
Doha and luxury Fairmont
Doha – which herald the
entry of the Raffles Hotels & Resorts and Fairmont Hotels & Resorts brands to Qatar –are now
open exclusively for FIFA World
Cup Qatar 2022 guests and VIP
delegation.
The dual-branded ﬁve-star
properties, housed within Katara
towers, have welcomed their ﬁrst
guests while supporting the nation’s historic FIFA World Cup
Qatar 2022 by delivering exemplary service and truly exceptional experiences in both hotels,
a statement said.
Seven outstanding food and
beverage outlets and restaurants
have opened to the public, four
located within Raffles Doha and
three in Fairmont Doha. Through
advanced reservation only, nonstay guests can now book to enjoy
next-generation gastronomic experiences at Raffles Doha’s Alba,
the ﬁrst overseas outpost for the
celebrated restaurant by threestar Michelin chef Enrico Crippa;
L’Artisan, which celebrates the art
of modern dining for breakfast,
lunch and dinner; Blue Cigar, a
lounge which boasts 6,000 literary classics including some ﬁrst
edition classics as well as bespoke
cigar collection; as well as Malaki
Lounge, which spans the atrium
lounge and ground ﬂoor and the
perfect venue for afternoon tea.
Diners can head to Fairmont
Doha to savour the progressive
Indian cuisine at Masala Library,
the concept by restaurateur, television host, and author Jiggs
Kalra, and Latin American cuisine
of Vaya, a vibrant restaurant with
open kitchens and interactive
service stations and where south
American inspired dishes and
drinks are prepared table-side.
Guests can also choose to visit
Dôme, a stylish chic Tea lounge,

the perfect place for afternoon
tea and French-inspired bites and
sips.
Raffles Doha, an opulent 132key ultra-luxury property and
Qatar’s only all-suite hotel, offers an awe-inspiring suite experience and décor, paired with
views of the Doha skyline. Each
suite experience is enhanced
with personalised butler service, bespoke amenities including
an exclusive scent from Frederic

Three cruise ships fully booked for first week of World Cup

‘MSC Opera’.
The three cruise ships that have arrived in Doha to
serve as ‘floating hotels’ are fully booked in the first
week of the FIFA World Cup Qatar 2022, according to
MSC Cruises.
‘MSC Opera’ arrived in Doha on Friday, joining ‘MSC
World Europa’ and ‘MSC Poesia’ at the port to offer a
luxurious hospitality experience to fans of the World
Cup.
‘MSC Opera’, a modern ‘floating hotel’, offers luxurious
services to World Cup fans with a variety of room
options ranging from traditional cabins overlooking
the sea to rooms with balconies and luxury suites,
in addition to multiple dining possibilities and
programmes and entertainment for all ages.
At 275m in length and 32m in width, the 13-deck MSC
Opera can accommodate nearly 2,679 people with
1,075 rooms.
‘Floating hotels’ are among the several facilities

provided by Qatar for fans of the FIFA World Cup Qatar
2022, offering multiple booking and accommodation
options throughout the tournament, including
apartments, villas, fan villages and usual hotels.
HE the Chairman of Qatar Tourism and Qatar Airways
Group Chief Executive Akbar al-Baker affirmed
in statements that offering accommodation and
recreational services on board floating hotels reflects
the strenuous efforts exerted to organise the best
World Cup in history.
According to the estimates of MSC Cruises, owner
of the three ‘floating hotels’ that will serve the
tournament, the total capacity of the three cruise ships
is around 10,000 beds, and reservations for the first
week of the World Cup have reached 100%. The cooperation between Qatar and MSC Cruises dates back
to 2016, when Doha welcomed the Group’s first giant
cruise ship, ‘MSC Fantasia’. (QNA)

Giant Screen at MIA showcases Qatar’s best attractions
Qatar Museums (QM) is showcasing
the best of Qatar through a giant
screen installed on the grounds of
the Museum of Islamic Art (MIA). The
screen, called The Skyline, is located
at one of Doha’s busiest intersections
and is Qatar’s largest digital screen.
A QM statement yesterday explained
that the digital showcase is made
possible through a collaboration
with Elan Decaux, the joint venture
between the Elan Group, the
entertainment and media market
leader in Qatar, and JCDecaux, the
number one outdoor advertising
company worldwide.
Ahmad Musa al-Namla, CEO of Qatar
Museums, said: “With so many events
taking place alongside a major
A panoramic photograph of the MIA is seen displayed on the giant screen.
sporting event, FIFA world Cup Qatar PICTURE: Shaji Kayamkulam
2022, we can now showcase to all
residents and visitors the best of what Qatar has to offer through The Skyline screen.”
Elan Decaux managing director, Omar El Shaarani, said: “We are delighted to have signed this partnership with QM and
IN-Q Enterprises, expanding our presence in Doha thanks to a state-of-the-art digital asset.”

Malle, a gallery wall with a collection of curated books and an
in-suite boutique. Raffles Doha
furthermore features the marvellous Katara Hall, a dazzling space
at the heart of the hotel which set
new aspirations for lavish events,
with 22m high ceilings, making it
the largest ballroom with daylight
in the country. The hotel also has
advanced beauty and well-being
offers with nine spa and ﬁtness
suites, each equipped with their

own state of the art treatment
rooms and some offering private outdoor terraces and plunge
pools.
The luxurious Fairmont Doha
contains 270 rooms, 92 suites,
four themed suites and one presidential suite, all inspired by the
interiors of luxury yachts along
with an exclusive lifestyle hotel
ﬂoor, Fairmont Gold, which is a
privileged hotel-within-a-hotel
experience. Featuring gold mo-

saic wall tiling and rich wood
panelling, the rooms present an
outstanding visual spectacle,
spacious layout and incorporation of elements inspired by Qatari design, which boast a separate
guest bathroom and a large furnished terrace offering panoramic
coastline views.
Raffles Doha and Fairmont
Doha will welcome guest room
reservations post-FIFA World
Cup 2022, the statement added.

